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BAU Information Talks October 25/26, 2018 

 

Regarding the statements by 

Dieter Schäfer 

Chairman of the Exhibitor Advisory Board of BAU and 

Chairman of the Management Board of Deutsche Steinzeug Cremer & Breuer AG 

on the occasion of the BAU 2019 Press Conference 

on October 25, 2018 

 

------------------------------------------------------------------------------------------------------------- 

 

Ladies and Gentlemen,  

 

My name is Dieter Schäfer. I am addressing you as Chairman of the Exhibitor Advisory 

Board of BAU München and thus on behalf of our approximately 2,200 exhibitors.  

Let me make a few fundamental remarks from the viewpoint of the exhibitors: 

 

Without wishing to anticipate Mr Dorffmeister from the ifo Institute, I can state that our 

industry is doing well, the order books of the construction companies are largely full, 

and in some places, it is difficult for house or apartment owners to find a craftsperson 

at all. We continue to profit from low interest rates, great demand for housing, a strong 

economy, sinking unemployment and increasing income. By and large, this holds true 

for the whole of Europe where the building industry has been on a sustained growth 

path since 2014. 

The year 2019, too, will be under favorable auspices. As for this year, the Central As-

sociation of the German Building Industry expects a sales growth of five to six percent, 

which continues to be largely driven by housing and multi-family housing construction. 

In addition, the number of employees in the German building industry has been on the 

rise again since 2009, and currently reaches slightly more than 800,000. All this is very 

encouraging.  
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However, the reverse side of the medal is that, in spite of this positive economic envi-

ronment, the media and the public opinion frequently paint a different picture. Housing 

shortage in agglomerations and large cities, rising rents despite the “rental brake” 

[Mietpreisbremse], dilapidated schools and the rampant shortage of skilled workers, 

which also affects the building industry – all these topics frequently mask the good 

economic situation. 

 

As it seems, policy makers have recognized the signs of the times; at least they have 

ambitious plans. The catchwords are as follows: building land activation, planning ac-

celeration, reduction in construction costs, deregulation, promotion of social housing 

construction, strengthening the formation of homeownership. Plans are to construct 

1.5 million apartments, particularly in multi-story residential buildings, during this legis-

lative term. Although this is overdue, it is nevertheless good news for us as manufac-

turers. 

 

We, the exhibitors of BAU, naturally also have a duty to contribute to the solution of 

the problems by our own means and to make headlines that are more positive again. 

As we are all aware, digitalization offers new opportunities. For instance, when it is 

about prefabrication and modular system design, which become simpler and more at-

tractive by digital planning tools and can contribute to reducing construction costs.  

Or when it is about smart structural components, be it intelligent facades which adapt 

the building climate to the users’ habits, or windows, front doors and sun protection 

systems which open automatically and ensure greater energy efficiency, comfort and 

security. All that will be on display at BAU, 

which leads us to the topic of the smart home. Everyone is talking about it, including 

the media. However, the smart networked intelligent home is still far away from being 

a standard. Although many consumers would like to install smart-home solutions, they 

have considerable reservations. Too expensive, too complicated. In this context, we 

as manufacturers must take care not to be outstripped by new competitors like Ama-

zon, Google and others. Let us be surprised by what BAU 2019 has on offer in this 

context. 
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Ladies and Gentlemen, 

The key themes of BAU will set the trend again in 2019: like catchwords, they are 

synonym for what is at issue at the booths of the exhibitors and in the BAU 2019 sup-

porting program:  

• Digital planning and digital planning tools: in an international comparison, we 

still have a need to catch up in this area, at least as far as the use of these tools 

for planning and building is concerned. 

• The increasing interconnectedness of living and working environments (another 

key theme of BAU) to which the construction industry must respond by flexible 

floor plans and building structures – including the components and building con-

structions required for this.  

• Light constructions and high-tech components which make full use of what is 

technically feasible and allow structures that are ever more complex, and for 

which BAU and its exhibitors also stand. 

• And the brand new topic of light, which will provide new impetus in connection 

with the topic of building automation and the topic of smart home. 

 

One does not have to be a prophet to predict that BAU 2019 will be a special event. 

This is because the two new halls, C5 and C6, have set the trade show in motion: 

• Besides the new topic of light (daylight and artificial light), important exhibition 

segments, such as BAU IT, Chemical building products, Floor coverings and 

Construction tools, have received more space, which is of course very welcome 

from our viewpoint. 

• The gains in space have enabled us to win over many new companies besides 

exhibitors from the waiting list, which, in turn, gives new impetus to the portfolio 

of exhibits. Start-ups who present themselves at the new Digital Village, for ex-

ample, make BAU younger and explore new horizons.  

• Since nearly 40% of the exhibitors come from abroad, BAU is becoming ever 

more international and can thus do justice to its claim of being world’s leading 

trade show. 

 

Ladies and Gentlemen, 

There is probably no other forum than BAU in Munich, with its exhibition portfolio 

across all trades, its integrative approach and its forums and special shows covering 
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virtually every subject of topical interest for planners, architects, engineers, craftspeo-

ple and dealers, which can better illustrate the change and the revolutionary techno-

logical developments taking place in our industry. In light of this, BAU is second to 

none as a showcase of the industry. Everyone, whether exhibitor or visitor, who takes 

part in it profits from it. 

 

For us as exhibitors, BAU is a chance and a challenge at the same time. It provides 

the opportunity to continue filling up our order books and to win over customers from 

all over the world, and the challenge to overcome tough competition and to cope with 

the rush of customers in some way. 

 

In January, we will witness the largest and probably most attractive BAU in the 55-year 

history of this trade show. The prerequisites are good. Exciting technological develop-

ments will encounter a continued positive economic environment. No matter whether 

there will be a visitor record in the end or not: I am already sure that the overwhelming 

majority of exhibitors will once again strike a positive balance after the six days of the 

trade show. 

 

I thank you for your attention.  

 

 

 


